=|= 4 & -
J'_L',J:&Uﬁ I:II:II:I 1)) :{k;ﬂ (BRaYEZITRART) sales and products (Convenience stores in Japan) ™

LAWSON

.ﬁﬁ]ﬁﬁi%ﬁﬁﬂitt&u&#ﬁﬁﬁ*ﬂﬁgﬁﬁﬁtt Net sales and gross profit of existing stores

20154 & /FY2015 20164EEE/FY2016
BHAETE/Full year (Forecast)

FEIMYH R HIR/3q & HA/Full year FEI3mF AR HIR/3Q
I/ YoY AL/ YoY HIELL/YoY R4/ YoY
5t LB Net sales 101.6% 101.4% 99.6% 100.1%
RTTRIE® Gross profit 101.5% 101.3% 99.7% 100.6%
55 # (LS100&d>) Net sales (include LS100) *2 101.6% 101.4% 99.7%

[ | Z'Iﬁ] =] ,Hﬁ Average daily sales per store

SEIMFHARETHAR/3Q

FIWF AR EH AR/ 3q BEHA/Full year
FF/Thousands of yen FF/Thousands of yen FF/Thousands of yen
2JE Al stores 547 540 546
ﬁfE New stores 497 494 497

.ﬁ#ﬁgﬁ&agﬁﬁﬁ Average number of customers and average spending pe I customer at exsisting stores

20155 & /FY2015 20164EEE/FY2016
FImMFHREHR/3Q

SEI3MFEARETEAR/3Q BHA/Full year
A. A/Person, Yen B4/ YoY A. M/Person, Yen AL/ YoY A. H/Person, Yen AL/ YoY
Z 3] Number of customers 842 100.9% 826 100.9% 835 99.0%
Z B spending per customer 602 100.7% 604 100.4% 606 100.6%

IQEE.%Ellﬁ&ﬁ#ﬁﬁ!za)?ﬁﬁ.&lﬁ%ﬁﬂﬁ$0)ﬁ;’ﬂ Sales and gross profit margin by merchandise catego ry at store level (All stores)

20154F & /FY2015 20164E £ /FY2016
SEIMEHAR T HAR /30 EHA/Ful year SF3mFHA R AR /30 BEIETE/Ful year (Forecast)
+EA 23544 BIERIEER +iEMA 3294 IR +i&M 394 WFAER BIERIEER
Billions of yen Share Gross Profit Margin Billions of yen Share Gross Profit Margin Billions of yen Share Gross Profit Margin Gross Profit Margin
77 AR 7—F Fast foods 341.3 24.8% 38.2% 450.5 24.7% 38.4% 353.9 24.6% 38.3% -
BHE B f Daily delivered foods 177.9 12.9% 34.3% 235.6 12.9% 34.0% 190.9 13.3% 34.2% -
I B & Processed foods 729.0 52.9% 24.1% 960.8 52.8% 24.0% 757.3 52.6% 24.2% -
5%, #7337 cigarettes 348.9 25.3% 10.8% 460.0 25.3% 10.8% 358.4 24.9% 10.8% -
JEE & Non-food products *3 129.4 9.4% 49.9% 174.0 9.6% 49.7% 136.1 9.5% 49.1% -
& &t Total 1,377.7 100.0% 31.3% 1,821.1 100.0% 31.3% 1,438.4 100.0% 31.4% 31.5%
4248 Category
TP ART—K Fast foods KER- - IR (H R YFE)-TYH-T7ART—FZ Rice, noodles, bread, delicatessen items, over-the-counter fast foods, etc.
B E2 B 5 Daily delivered foods R—h)—-FH =T AR — L £ 8B T 5 Bakery items, desserts, ice creams, perishable foods (vegetable, fruits and meat), etc.
NI B S Processed foods B BEE- 2\ T B & - EF 5 Soft drinks, alcoholic drinks, cigarettes, processed foods, confectioneries, etc.
FE B T Non-food products B R G- A 355 ¥ ThH—FZ Daily necessities, books, magazines, gift cards, etc.
[6=3) Notes:
*1 FEES(LS1008T) 2R EEEDOHEIX. (k) O—YUNBETAO—Y 2 I FFa5/0—Y Y DT . GH. KREDEHK *1 These figures except for Net sales (include LS100) are sums of total LAWSON and NATURAL LAWSON operated by Lawson, Inc.
B2, TUT7 750 F A A& (O—YUILE, MO—Yo S50, O—Y B, o—y 2 il OREFESATEYEE A, Futhermore, results of area franchise companies (Lawson Sanin, Inc., Lawson Kochi, Inc., Lawson Minamikyushu, Inc. and Lawson
*2 2015FEEDNFT LS (LS100EL) (CIE. TO—YoR—MEEHFT, Okinawa, Inc.) are not included in this page.
*3 EBLOBFEFREE, FHHINAZEHEHELTEYET, *2 Net sales (include LS100) for fiscal year 2015 include LAWSON MART.
*3  Gross profit of non-food products includes service commissions.
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LAWSON

[ | EW:DE:I)XZ F7EXE 7‘)b_j£ED¢EL%— Total sales of convenience store business in Japan

20154 /FY2015 20164F B /FY2016
FEIM H R HIR/3Q & HA/Full year I3 AR I/ 3Q

‘B ME/Millions of yen RI4ELL/YoY ‘B ME/Millions of yen RI4ELL/YoY ‘B 7 M/Millions of yen BIELE/YoY
Bi{& Non-consolidated 1,484,968 101.0% 1,960,266 101.4% 1,540,537 103.7%
4 W—T &1t Group company *t 61,579 144.9% 82,769 146.8% 72,360 117.5%
F oo BRI Tiokets ctc. 2 242,517 124.2% 317,502 118.5% 241,627 99.6%
&5t Tota 1,789,064 104.8% 2,360,538 104.6% 1,854,524 103.7%
GE) Notes:
*1 JI—TeitF BE—YrILE, -y B GHE—Y AN, BA—Y hB0OEET SEHDFT L *1 For group company, it is a total sales of stores oprerated by Lawson Sanin, Inc., Lawson Kochi, Inc., Lawson Minamikyushu, Inc. and Lawson Okinawa, Inc.

BEALTEYET, *2 For tickets and others gross sale, it is a total gross sales of convenience store business in Japan (non-consolidated and group company) operated by Lawson group.

*2 FrorEREREE. YL —TOBETIENDOIVE=IVRRNTEELTEEFRVTIL—TE1HEED)

DEEREERFHLTEYET.
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