R o, . LAWSON
= FRUBR QKR ERIVEZIVARRT) .

MBI IES L SR R USRS G RIS

20174 /FY2017 20184E £ /FY2018
SE3PEH REHARI/30 EH/Full year SE3PUEH REHARA/30 el
BI4EEE/YoY BI4ELE/YoY BI£EEE/YoY BI4EEE/YoY
5 & Net sales *? 100. 1% 100. 0% 99. 4% 100. 0%
ZHL Number of customers 98. 5% 98. 4% 97. 7% -
Z B {fi Spending per customer 101. 6% 101. 6% 101. 7% -
LB FIUNEED)
Net sales (including tickets, etc.) 100. 3% 99. 9% 98. 4% 99. 5%
s E=FI28 S Gross profit 100. 1% 99. 6% 98. 4% 99. 8%
=S (O— Ay *2
JLJ:.EI(D. //_z|~71ooaﬁa) 99. 9% 99. 8% 99. 4%
Net sales (including LAWSON STORE100)
mEHER
20174 & /FY2017 20184FE/FY2018
EIMFEA R AR /30 EEA/Full year SEMM - HA R & AR /30
FM/Thousands of yen FM/Thousands of yen FM/Thousands of yen
£JE Al stores 544 536 534
#JE New stores 501 491 480
B EEHRUEET
20174 /FY2017 20184E £ /FY2018
I FEA R AR /30 EHI/Full year 3 EA R AR /30
A. A/Person, Yen A. A/Person, Yen A. A/Person, Yen
Z# Number of customers 810 792 789
R Ei{fi Spending per customer 671 676 677

B2 EREMARRFTERDOHER R VBT BEEDKR

20174 EE/FY2017 20184FFE/FY2018

FIPHE IR EHHART/30 EH/Full year 0L I REHHIRT/30 ey

+EA |97 A SR +EA WAL BRAIEE +EMA WAL #TEREE WiTR IR

Billions of yen Share  Gross Profit Margin~ Billions of yen Share  Gross Profit Margn ~ Billions of yen Share Gross Profit Margn -~ Gross Profit Margin

7 ART—K Fast foods 367.2 24. 6% 38. 2% 484.9 24. 5% 38. 3% 396. 3 24. 9% 38. 1% -
BHEE & Daily delivered foods 202.6 13.5% 34. 1% 268.0 13. 5% 33. 9% 217.0 13. 6% 34.2% -
N &S Processed foods 788.9 52.8% 24.1% 1,043.0 52. 7% 24. 0% 837.3 52. 5% 24. 0% -
5%, 4/\3 Cigarettes 375.9 25. 2% 10. 8% 498. 6 25.2% 10. 8% 400. 2 25.1% 10. 8% -
JEB 5 Non-food products *3 135.7 9.1% 50. 0% 182.9 9.3% 50. 1% 143.9 9. 0% 50. 6% -
BET Total 1,494.5 100. 0% 31.3% 1,979.0  100. 0% 31.3% 1,594.7  100. 0% 31.3% 31. 4%

4>4¥8 Category

KER -7 -FRENY (ORI TFE) -TVA-T7RANT—RE
Rice, noodles, bread, delicatessen items, over-the-counter fast foods, etc.
R—=P)—-FTH—TARY)—L-EBHBRE

Bakery items, desserts, ice creams, perishable foods (vegetables, fruits and meat), etc.

J7ART—K Fast foods

HEZE & Daily delivered foods

AT & Processed foods Bk EEE -2\ - I IT B & -BEFZ Soft drinks, alcoholic drinks, cigarettes, processed foods, confectioneries, etc.
JEE &, Non-food products B A& - A - #5355 Daily necessities, books, magazines, etc.
GE)

¥ FEEH@O—YURAMTI0ED) ZRKLEDORKIEE. B O—VUNEETS O—Yr) [FFaJ)a—V2] OEFHTYT, BH. KAEOZHIE
IZIE. TUTISoFrAXEH B A—YolliE, &) O—VoEH., ) O—vomim. ) o—V2hBOREFEATEYEE A,

*x2 20185 EE2MF R DOBIREY, FrorEDOREERVNHEICERLTEYET,

3 FERBOBTEAREL. FHRHBAZEOHEHELTEYET,

Notes:

*] These figures except for Net sales (including LAWSON STORE100) are sums of total LAWSON and NATURAL LAWSON operated by Lawson, Inc. Furthermore,
results of area franchise companies (Lawson Sanin, Inc., Lawson Kochi, Inc., Lawson Minamikyushu, Inc. and Lawson Okinawa, Inc.) are not included in this page.

*2 We changed our disclosure to exclude the impact of tickets, etc. from FY2018.1H.

*3 Gross profit of non-food products includes service commissions.
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ﬁl:&l}'f’éﬁﬁ:'n@%} (W:I“JIZZI‘JZXFW Sales and products (Convenience stores in Japan)

.@W:I:/I:\:I‘/ZZF7$¥ O}L—joérﬁyﬂ—ﬁj:% Total sales of convenience store business in Japan

20174 & /FY2017 20184 E£/FY2018
SE3mF AR EHHAR/30 BEHA/Full year SE3MmF AR EHHAR/3Q
A M/Milions of yen BiI4ELL/YoY  EZF/Millions of yen BIELL/YoY  EHMA/Milions of yen BI4ELL/YoY
Bi{K Non-consolidated 1,594, 342 103. 5% 2,110, 454 104. 1% 1,694, 095 106. 3%
5 )L—T &4t Group company *! 111,617 154. 3% 147,075 137. 6% 113, 611 101. 8%
FhyNERRE Tickets etc. ¥ 259, 663 107. 5% 339, 583 105. 9% 256, 218 98. 7%
A&t Total 1,965, 624 106. 0% 2,597,114 105. 8% 2,063, 925 105. 0%

(6=3)
| JI—TREF, GRHO—VUILE, ) O0—VYrEHM. B a—VUEAN. ) O—VUAROEETIERDTLEEALTEYET,

*¥2 FrorERREE. BRHTIL—TOEETIENDIVEIVARNTEELT(HARVT I —TSHEED) DRREEEFHLTEVES,

Notes:
%1 For group company, it is a total sales of stores oprerated by Lawson Sanin, Inc., Lawson Kochi, Inc., Lawson Minamikyushu, Inc. and Lawson Okinawa, Inc.
*2 For tickets and others gross sale, it is a total gross sales of convenience store business in Japan (including non-consolidated and group company) operated by

Lawson group.
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